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ABSTRACT

The interactive features of social media have enabled fake news to lead to
uninformed decisions rather than reflecting real events. This phenomenon also
significantly impacts brand marketing by altering customer perceptions. This
study aims to examine the influence of user-generated fake news on social media
discourse in relation to consumer trust and purchasing behavior, using an
interdisciplinary approach that considers the moderating role of corporate social
responsibility. Given the interdisciplinary nature of the study, a mixed-methods
approach (both quantitative and qualitative) was employed. In the qualitative
phase, we combined theoretical concepts from discourse analysis and marketing
to analyze how users produce fake news and how corporate social responsibility
is communicated within the discourse. Following this, a standardized
questionnaire was developed based on the conceptual model of the research and
tested on the study's statistical population. The research focused on Iranian users
of the social media platform Instagram, with a sample size of 384 participants
obtained through purposive sampling using the Cochran formula. The primary
data collection tool was a standardized questionnaire, whose validity was
confirmed by experts and whose reliability was established using Cronbach's
alpha coefficient. The qualitative findings illustrated the underlying concepts of
fake news discourse and corporate social responsibility. In terms of quantitative
results, the data indicated that user-generated fake news positively influences
consumer purchasing behavior. Additionally, consumer trust in a brand was
found to mediate the relationship between user-generated fake news and
purchasing behavior. However, the study concluded that corporate social
responsibility does not moderate the relationship between user-generated fake
news and consumer trust in the brand.
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Introduction
Digital transformation has empowered consumers and business owners to shift from being
passive recipients of information to active producers of it (Kotler, 2024; Wright, 2025). When
making purchasing decisions, consumers typically rely on two types of content on social media:
company-generated content and user-generated content. However, user-generated content can
sometimes be misleading, commonly referred to as fake news. Fake news is typically malicious,
deceptive, and inaccurate information created to persuade users, with the intent to promote or
undermine specific ideologies. In this context, applying critical discourse analysis with a
problem-oriented approach can help uncover the power dynamics and ideological implications
surrounding social events and actions (Fairclough, 1992). Fake news poses a significant threat
to institutions and organizations. At the same time, corporate responsibility can encourage
consumers to make more conscious purchasing decisions (Qaed Amini Harouni et al., 2014) .
The current study aims to merge discursive concepts with marketing principles, functioning
as an expert consultant to systematically identify the ideological meanings embedded within
social media discourse. By examining the discourse and hidden layers of content produced by
users, we can better understand how fake news influences consumer purchasing behavior.
Additionally, we can explore the impact of fake news discourse on customer trust and
purchasing decisions, considering the moderating role of corporate social responsibility.
Therefore, the main research questions are: "How can the discourse surrounding fake user-
generated content and company-generated content reveal latent meanings that alter consumer
trust and purchasing behavior?" and "What is the effect of user-generated fake news in social
media discourse on consumer trust and purchasing behavior, especially in relation to corporate
social responsibility?"

Methodology

Given the interdisciplinary nature of the research, a mixed-methods approach (both quantitative
and qualitative) was utilized for the analysis. Initially, the study qualitatively analyzes the
process of user-generated fake news and the social responsibility of companies, drawing on
concepts from both discourse analysis and marketing. The critical discourse analysis method
guided the sample selection, based on theoretical frameworks and the research objectives.
Discourses relevant to broader contexts were used as the basis for this investigation. The study
focuses on reports from Iranian brands covering the years 2011 to 2024 to explore the
relationship between fake news and the social responsibility reports of these brands. This time
frame was specifically chosen because it encompasses the peak period of corporate social
responsibility reporting aimed at countering fake news about brands. A total of three reports
were identified, and purposive sampling was employed to select discourses that accurately
represented the statistical population for analysis.

The integrated research model was evaluated and introduced based on the research variables
and qualitative insights. Subsequently, a questionnaire was developed according to the
conceptual research model, and a survey was conducted with the statistical population. The
validity of the standardized questionnaire was confirmed by experts in linguistics, marketing,
and statistical data analysis, while its reliability was established using Cronbach's alpha
coefficient, which exceeded 0.7 for all research variables. The statistical population for this
study comprised Iranian users of the social network Instagram. Due to the vast number of
potential participants, purposive sampling was conducted using the Cochran formula, resulting
in a sample size of 384 individuals. The research data were analyzed with the help of two
software programs: SPSS and PLS.

Theorethical biases
Meaning-making mechanisms of social media discourse
To effectively represent the strategies present in social media discourse—whether user-
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generated content or corporate social responsibility content—we approached this topic from a
transdisciplinary perspective. We combined theoretical concepts from discourse analysis (as
discussed by van Leeuwen, 2008, and Fairclough, 2003) with marketing principles (Kotler,
2024; Tremend et al., 2023; Marliangsi et al., 2019).

The discourse surrounding fake news in social media is analyzed on three levels: micro,
meso, and macro (Fairclough, 2003). At the micro level, we discuss the strategic mechanisms of
persuasion used by fake news, focusing on the semantic and social aspects at the intratextual
level (Tamrin et al., 2023; van Leeuwen, 2008). At the meso level, we examine the relationship
between the text and its immediate context, including co-textuality and intertextual
relationships. At the macro level, we analyze the fake news text in relation to the broader
cultural context. This structured approach allows for a comprehensive understanding of how
fake news operates within social media discourse.

Conceptual model

Given the interdisciplinary nature of this research, which builds on the qualitative findings of
Hossein et al. (2023), our study includes variables such as social media fake news, consumer
trust in brands or companies, and consumer purchasing behavior. We introduced social media
discourse as a latent variable in our research model. Additionally, we considered corporate
social responsibility as a moderating variable (Tiep Le et al., 2021). The relationships among
these variables can be represented in the following conceptual model:

¥ consumer trust
to a brand

Figure 1: Conceptual model of research

Conclution

The qualitative findings of the research, which analyzed the narrative structure of fake news,
revealed several key points. Initially, fake news tended to use passivization to emphasize the
consequences of product or commodity misuse. This was further highlighted through
indetermination, where fake places and people were referenced. Following this, a naming
process known as chain naming emerged, in which the names of well-known and reputable
individuals were mentioned to associate specific characteristics with the product's quality. Using
persuasive strategies such as generalization and product naming, the audience was warned
against consuming these items due to the presence of certain ingredients. In relation to corporate
social responsibility discourse, the brand in question tapped into its brand values through a
qualifying process. This specification referenced a particular brand with a distinct type of
projection. Moreover, the acting process revealed that the publication of misleading statistics by
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users generating fake news served as evidence that the news about the brand under study was
false. Ultimately, the brand highlighted its unique values through the qualifying process.

A quantitative analysis of the effects of user-generated fake news in social media discourse
on consumer purchasing behavior revealed several key findings. Firstly, it confirmed that user-
generated fake news negatively impacts both consumer brand trust and purchasing behavior.
Additionally, it was identified that consumer trust in the brand acts as a mediator in the
relationship between user-generated fake news and purchasing behavior. However, corporate
social responsibility did not play a moderating role in the connection between user-generated
fake news in social media discourse and consumer brand trust.

Keywords
Fake news, interactive social media discourse, consumer trust, consumer purchasing behavior,
corporate social responsibility, user-generated content.
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. categorization

. functionalization
. identification

. appraisement
nomination

. determination
indetermination
. generalization

. specification
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